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 This thesis discussed linguistic landscape in public places especially in 
Makassar. Makassar is one of the cities that has been found a lot of English use, 
both written and spoken. The aims of this research are 1) to find out the kinds of 
linguistic landscape use in Makassar and 2) the language attitude of visitors 
toward linguistic landscape in Makassar, especially on top-down type. This 
study use descriptive qualitative methods. The data are analyzed based on Rafael 
et.al (2006) theory about kinds of linguistic landscape and Wenden (1991) 
theory about language attitude of visitor.  
 The result of this study showed the top-down and bottom-up types were 
found in public places, Panakkukang Mall and Fort Rotterdam. But there was no 
dominant use of type linguistic landscape in either place. Top-downs are found 
in Fort Rotterdam, while bottom-ups are found in Panakkukang Mall. This 
happens because it sees the function of each type of linguistic landscape. This 
study also found the result from visitor's language attitude, positive attitudes 
given by respondents to researcher. It means that, respondent accepts the 
presence of foreign languages around them. 
 















A. Background of Study 
 No matter where you are, whether in private or public areas, there 
is no denying that you will find language use. In particular and 
realistically, this language is used in the naming of shops, products in 
supermarkets, buildings, menus, graffiti, airports, public transportation, 
shopping malls, advertising posters, and billboards.  
 The language referred to above is English. In this millennial era, 
including in Indonesia, English has been found a lot, both written and 
spoken. Throughout the researcher, it is not uncommon to find the use of 
English in various places, including in urban area. One of the cities the 
researcher observed a lot of English use is Makassar City. Makassar is a 
major city in the East and as a Metropolitan city. Many public places, such 
as restaurants, shopping malls, cafes, government buildings, tourist 
attractions and so on, prefer to use English. They prefer to use English 
rather than their own regional language to guide and to inform. They 
inform in language signs. As Landry and Bourhis (1997) said, sign is 
visible in public areas that have information functions and symbolic 
functions.    
 The signs were created to influence customers minds that the 
products sold represented modernity, pleasure, and international imagery 




Although not all of customers understand and are willing to find the 
meaning of the sign. 
  The use of language sign in this public areas became the focus of 
Linguistic Landscape (LL) studies. Landry and Bourhis (1997) first 
conceptualized the linguistic landscape in their study of ethnolinguistic 
vitality France in Quebec. They describe the linguistic landscape as the 
language of public street signs, billboards, street names, place names, 
commercial store signs, and public signs on government buildings that 
combine to form a linguistic landscape of a particular region, region, or 
urban agglomeration.  
 There are many linguistic landscapes in our environment. The 
existence of linguistic landscape in each region is a regional characteristic 
and indirectly reflects the geographic situation of the region and 
population conditions demographically. Differences in linguistic landscape 
in certain area influenced by many factors, such as people's living 
standards, and of course the status of the region. These factors are very 
influential by paying attention to the sign of one's understanding (Artawa 
and Mulyawan, 2015). 
 Looking at existing phenomena, people use linguistic landscape in 
only a few areas, such as urban for example. In the countryside we may 
not find signs using foreign languages (English), this is due to human 




don't understand. This is very clearly the difference with standard human 
life in metropolitan cities. 
 Therefore it is necessary to analyze the attitude of how society 
responds to things like this. 
 Language learner attitude towards the language (including its status 
and prestige) and its speakers greatly influence the language learning 
process and the learning outcomes. Caroll (1964) and other researcher 
claim that attitude represent one of the most important sets of variables for 
predicting learner efficiency and achievement. 
 There are several reasons why studies of language attitudes are 
important in sociolinguistics, since positive or negative attitudes can 
influence linguistic behavior in a community or individual. Attitude can 
affect language choices in those communities, possible future changes in 
language usage, and language loyalty (Melander, 2003 and Obiols, 2002). 
This research can identify how they feel about foreign language in around. 
There are various feelings and attitudes of a person towards language. It 
may be a positive or less positive attitude. Some positive examples of 
attitudes that people are very proud of the English language in around 
them, they feel that language indicates modernity in their region. They feel 
that, it is the best language to use in their community. However, on the 
other hand, there is also a less positive attitude towards Language. The 




language will become extinct, and feel ashamed to speak their native 
language because it is considered a low prestige language. 
 Because this research focuses on analysis of the written 
information available on the language sign, and attitude about the sign, 
then Surah Al-Alaq verses 3 to 5 is related to this study: 
   
     
     
    
    
(3) Read, and your lord is the most generous. (4) Who taught by the pen. 
(5) He taught humans what they did not know. (QS Al-Alaq verse 3 to 5)  
 This verse emphasizes the understanding of writing and reading, of 
knowing the unknown. This verse also interprets how to judge things well. 
Reading is the first thing, so that everything can be inferred whether this is 
good or not. 
 The researcher conducted this research because interested in the 
term linguistic landscape. This study is also still limited in research. So the 
interest of researcher is higher to continue this research, because not many 




linguistic landscape. Maybe they often see but do not know that the sign is 
called linguistic landscape. So the main goals conducted this research to 
find out how they feel about the signs around them. 
 The researcher took the subject of several visitors from different 
ages and occupations, to find out how each visitor's statement was, and 
how visitors see the language sign around it. 
B. Research Question 
Based on the background above, the formulation of the matter can be 
classified as follows:  
1. What is the linguistic landscape in public places in Makassar? 
2. What is visitors’ language attitude towards linguistic landscape in 
public places in Makassar? 
C. Objective of The Research 
The objectives of this research formulated by the researcher are: 
1. To find out the linguistic landscape in public places in Makassar 
2. To know visitors’ language attitude towards linguistic landscape in 
public places in Makassar 
D. Scope of The Research 
Based on the explanation above, the researcher conducted the 
research in public places especially in the shopping center (Panakkukang 
Mall) and Fort Rotterdam to find out the linguistic landscape based on 
Rafael et.al (2006) theory divide the linguistic landscape into top down 




towards linguistic landscape in public places in Makassar based on the 
theory proposed by Wenden (1991). The sign to be analyzed is only sign 
that use English writing. 
E. Significance of The Research 
Based on the objectives of the research, this research provides both 
of theoretical and practical significance in linguistic studies, especially 
regarding linguistic landscapes. 
1. Theoretically, this research can add study in the field of linguistic 
landscape. This research may also enrich additional references for 
English and Literature students especially those interested in 
studying linguistic landscape. And the last it can be used as a 
reference too for the next researcher want to analyze the issue of 
linguistic landscape especially in the city of Makassar. 
2. Practically,  the researcher expect that anyone reading this paper 
can understand more about people's attitudes to language signs 





















A. Previous Study 
The researcher found there were some previous findings which 
related with this research, as follows: 
Astrinita (2019) in her research, “Linguistic Landscape in The 
Shopping Centers in Makassar” focused on top down and bottom up in the 
shopping centers. The aim of her research: to describe the kinds of 
linguistic landscape, to see the frequency of English in the linguistic 
landscape and to find out the motives of using English in the linguistic 
landscape. Her study used descriptive qualitative and quantitative methods. 
The data in this research are analyzed based on Rafael et.al (2006) theory 
about kinds of linguistic landscape. And she found the result of her study 
that bottom-up and top-down found in those three shopping centers, Ratu 
Indah Mall, Panakkukang Mall, and Nipah Mall. The category was found 
very dominant in those shopping centers is bottom-up. This study also 
found English is very dominantly. 
Fakhiroh and Rohmah (2018) in their journal, “Linguistic 
Landscape Of Sidoarjo City” analyzed the visible languages and the 
proportions of top-down and bottom-up signs in Sidoarjo City. The aim of 
the present research is to identify the kinds of languages displayed in 





that the linguistic landscape is dominated by Indonesian and English is 
used more frequently than Arabic. 
Putra (2019) in his thesis, “The Bilingualism in Road Sign, From 
the Perspective of the Linguistic Landscape” analyzed road signs in 
Surabaya using linguistic landscape aspects and he found 36 pictures of 
road signs. This research aims to identify the reason of using English 
language, the purpose of the road signs written in two languages and why 
those languages are used in the road sign. So, the method was used by this 
research is quantitative method because surveys, observation, and counting 
the data. The researcher concluded that Indonesian and English are more 
dominant in Surabaya than other regions. 
The previous study above discussed linguistic landscape. Every 
previous research has different object but still speak linguistic landscape. 
The differences also only analyzed the signs that existed in their around, 
they also compared how much English used with other languages. While 
this study, looked at how people's attitude to foreign language began to be 
predominantly written in their region. The other differences, there are two 
studies using different theories. Except for Astrinita (2019) research, we 
are using the same theory. The other same previous study above with this 
research is a public places as an object. 
Below, the researcher also presented previous study on language 





Patandean (2017) in his thesis, “Students’ Language Attitudes 
towards The Use of English in Indonesian Advertisements” presented the 
meanings of the English slogans in 8 cosmetic and body treatment 
advertisements and analyze students’ language attitudes toward the use of 
English in Indonesian advertisements. The aim of this research: to identify 
students’ language attitudes. The writer used qualitative-quantitative 
method. The result that found by the writer is the most dominant types of 
meaning are conceptual, connotative, affective, thematic, and social 
meaning. About the results of language attitude, the students show the 
positive attitude toward the use of English slogans in the advertisements. 
Wati (2018) in her journal “Language attitude of Indonesian 
Undergraduate Students Towards English at English Education 
Department” have the aims to describe the language attitudes of 
undergraduate students of English Education Department of Surakarta 
Muhamamadiyah University toward English language and investigate the 
differences in language attitudes of undergraduate students towards 
English across gender and length of study at English education department 
of Surakarta Muhammadiyah University. This research employed a mixed 
method research design to collect, quantitative and qualitative methods 
used in this research.  The results of this study are: first, the undergraduate 
students have different language attitudes, in terms of cognitive, 
behavioral and affective aspects of language attitudes towards English. 





students’ language attitudes towards English across gender. The attitudes 
of male undergraduate students towards English are higher than that of 
female ones indicating more positive attitudes towards English. 
The similarity of this research with the above research is using the 
same theory from Wenden (1991). While the differences lie in the subject 
of each study and the differences in research methods. 
B. Pertinent Ideas 
1. Language Attitude 
 Gardner (1980: 267) defined attitudes as a total number of a man's 
instincts and feelings, prejudice or bias, ideas, fears, threats, and 
predetermined beliefs on any prescribed topic. From this perspective, 
attitudes possess not only aspects of human cognition but also effective 
values towards a particular object. Therefore, attitudes significantly affect 
what will be done as part of behavior when a person faces a particular 
situation.  
 Baker (1998) and Pourmandnia (2013: 6) also expressed his broad 
views on attitudes, describing attitudes as dimensional rather than bipolar 
in positive or negative levels. 
 Similarities, attitudes are built by several aspects that can be 
distinguished. Wenden (1991) divided attitudes into three components: 
cognitive, affective and behavioral. First, the cognitive component consists 
of beliefs and thoughts about an object, person, behavior, event, and 





relates to one's mind, in this case, perception. Second, the effective 
component masks the person's emotions and feelings towards an object. It 
affects a person's preferences such as to stand up for or against, or to like 
or dislike. Lastly, aspects of behavior relate to a person's actions or 
disposition to take and practice specific behavior when a person is in a 
particular situation.  
 Generally, attitudes, in relation to language acquisition, can be 
divided into three types: attitudes towards language, attitudes towards 
native speakers of languages and attitudes towards language learning. As a 
focus in this study, attitudes towards language are the main objectives of 
this study.  
 Based on the text, it can be concluded that language attitude is 
one's opinions, ideas, perceptions and prejudices towards language. 
2. Linguistic Landscape 
 The linguistic landscape is the display of language on signs in 
public spaces, including billboards, advertisements and everything that can 
be found public space. Experts also say, like Gorter (2006) who argues 
that linguistic landscapes related to the use of written language in the 
public sphere. Similarly Landry and Bourhis (1997) stated that linguistic 
landscapes are the language of public road signs, billboards, street names, 
place names, commercial store signs, and public signs on government 
buildings incorporate the linguistic landscape of a particular region, 





 The diversity of languages in linguistic landscape is influenced by 
multilingual and bilingualism. Linguistic landscape has 2 functions: 
informative and symbolic. The informative function shows the territorial 
borders of linguistic groups. This indicates that a particular language or 
language is for communication or for selling products. On the other hand, 
symbolically refers to the value and status of the language as considered 
(Landry and Bourhis, 1997). In addition, linguistic landscape studies can 
influence different insights and perspectives on language knowledge, such 
as language attitudes, language awareness, language policy, and so on. 
 There are many linguistic landscape studies have been analyzed by 
some researchers, for example multilingual deployment, English 
dissemination, differences between top-down and bottom-up signs, and 
language policy effects. LL works as a GPS that can guide travelers to 
specific locations, LL can guide visitors, foreigners, and researcher for 
languages, cultures, and relationships impacting trade, tourism, 
investment, education, and public opinion.  
 LL is so important among nations as a result of the influence of 
globalization. Gade (2014) stated that language is an important factor in 
recognizing nations and group and cultural identity, cultural and language 
proximity transformation. LL in the context of education is very important 
to aim at teaching about the language, multilingual, language awareness 





 So, based on the explanation above, it can be concluded that 
linguistic landscape is written information in a sign form and many found 
in public places. 
3. Kinds of Linguistic landscape  
Generally linguistic landscape is divided into two kinds. According 
to Landry and Bourhis (1997) linguistic landscape is divided into 
government signs and private signs. Government signs are top down signs 
such a official signs for street names. These signs reflect a specific 
language policy, road signs, building names, street names. Private signs 
are bottom up signs such as the signs of shops and they maybe influence 
by language policy but mainly reflect individual preference, shops, 
advertising, private offices. 
The other hand, Artawa and Mulyawan (2015) in their article 
divided linguistic landscape into commercial sign and non-commercial 
sign. Commercial sign is all of the signs that function as advertisements 
aimed at offering something. And Non-commercial sign is all of the sign 
that function as a notification or regulation sign.  
Beside that, Ben Rafael et.al (2006) in the book of linguistic 
landscape a new approach to multilingualism divided linguistic landscape 
into top-down and bottom-up. The top-down linguistic landscape items 
include those issued by national and public bureaucracies – public 
institutions, signs on public sites, public announcement, and street names. 





individual social actors – shops owners and companies like name of shops 
and personal announcement. Here below to make it clear about top-down 
and bottom-up in linguistic landscape: 
a) Type of item Top-down 1. Public institutions: religious, 
governmental, municipal cultural and educational, medical. 2. 
Public signs of general interest. 3. Public announcements. 4. Signs 
of street names.  
b) Type of item Bottom-up 1. Shops signs: e.g. clothing, food, 
jewelry. 2. Private business signs: offices, factories, agencies. 3. 
Private announcements: ‘wanted’ ads, sale or rentals of flats or 
cars. 
4. Visitors 
 People who come to visit a place, usually referred to as a visitor, 
which consists of several people with a variety of motivations including 
tourists. 
             The International Union of Official Travel Organization (IUOTO) 
says visitors are people who come to a country or other place with any 
intention except to do work that receives wages. There are two categories 
of visitors, namely: 
1.  Tourist is a visitor who stays temporarily for at least 24 hours in the 






a. Leisure: for recreational, leisure, health, study, religious and 
sports purposes. 
b. Business relationships: for families, conferences, missions, and 
so on. 
2. Excursionist is a temporary visitor who lives in a place visited in less 
than 24 hours. 
5. City of Makassar  
 Makassar is the largest city in Eastern Indonesia and is the main 
capital of South Sulawesi, Indonesia. Now, Makassar is prepared to 
become a smart city. According to I. Greco and M.Bencardino (2014) 
smart cities are cities that perform well in six characteristics (mobility, 
environment, society, life, government, economy). Of the six 
characteristics of smart cities and connecting them with the vision-mission 
of the city of Makassar, raises the assumption that people in Makassar 
should be a developed society. As we witnessed in Makassar City, people 
follow the developments that occur for more modern things. Examples of 
modernization in Makassar are modern markets or shopping centers and 
tourist attractions. Both places are public spaces that are never quiet 
visitors. 
 Makassar people live with two large ethnic groups, the Bugis and 
the Makassar people. The difference between the two lies in the language 
used by a group of people. Makassar people themselves use more than one 





language. But now the use of English is also found in the city of Makassar, 
but they use it in the form of written text. Referring to Aswadi Ramli 
(2018), the dynamics and developments are inseparable from the influence 
of modernization that is very prominent and challenges in maintaining the 
existence of local culture. Now modernization has threatened the existence 
of local cultures, including language. Classification languages in Indonesia 

























A. Method of The Research 
 In this study, the number, design, and the explanation of the use 
bilingual language in public places using English-Indonesian became an 
important contribution to finding answer to research problems. The 
researcher used descriptive-qualitative in two research question. In this 
topic, qualitative method have been used to analyzed the use of top-down 
and bottom-up English in public places in Makassar and described how 
respondent’s attitude towards English in public places.  
B. Source of Data 
 The main source of data in this study is all of linguistic landscapes 
in public places in Makassar that include shopping center (Panakkukang 
Mall) and Fort Rotterdam, where English is spoken in linguistic landscape. 
In addition, the visitors as a subject of this research. There are six 
respondents that interviewed by researcher to answer study question 
number two. The respondents are Fitriani as a teacher 31 years old, Nidia 
Faradila a student 23 years old, Nova a student 24 years old, Rahmila a 
student 19 years old, Eka an employee 28 years old and Nurhayati 24 








C. Instrument of The Research 
 There are two instruments that have been used to answer research 
questions. The first instrument is guidance of observation. Researcher 
observed and photographed LL in a public places. Researcher used 
cellphone camera as a tool in research observation. According to Hult 
(2009), which states the linguistic landscape studies are based on taking 
photos from relevant sources.  
 The second instrument is interview guidance. Researcher gave 
some questions to respondents about their opinion of LL around the 
places. The researcher took audio recording and field note as a tool. 
D. Procedures of Collecting Data 
The procedure that the researcher have done to collect data as follows: 
Gulo (2002) says in data collection it is used to obtain information 
to achieve the researcher's goals. The researcher visited all target areas. 
The researcher then took pictures at the target signs in the designated area. 
Hult (2009) also suggested that in taking photos on LL studies should be 
done with the naked eyes. 
The observation measures are: 
1. The researcher came to the target places 
2. The researcher observed around the area  
3. The researcher took a photo of the signs 
  After that, researcher conducted interview to people especially the 





then record important information from respondent. When done collecting 
data, the researcher put representative data into the database. Not 
forgetting also researcher took a picture during interview as 
documentation. 
E. Technique of Analysis Data 
 Researcher performs data analysis in a few steps in answering each 
study question. For the first question how the linguistic landscape in 
Makassar. The steps were: 
1) Researcher classified and categorized the data based on theoretical 
framework used for this research (top-down and bottom-up 
category) 
2) Furthermore, researcher analyzed linguistic landscape in all kinds 
of linguistic landscape in public places in Makassar. 
3) Then, the researcher presented the types that displayed in the form 
of descriptions that would easily understand. 
4) Finally, researcher analyzed, interpreted, and described linguistic 
landscape view. 
 And the second research question is about visitors’ attitude towards 
English in a linguistic landscape. To answer the question, researcher 
conducted interview with respondents. The steps to analyze the data were: 





2) The researcher recorded the statements of questions from 
respondents then categorized the results based on the theory used 
3) Then look at the similarities and differences the statements of 
respondent one with others. 
























FINDINGS AND DISCUSSION 
 
  This chapter is the main section of the present study. The finding 
and discussion sub section are presented to answer the problems of the 
linguistic landscape study so that the objectives of the study can be reached. 
A. Findings 
1. The kinds of linguistic landscape in public places in Makassar 
 English as an international language has influenced various aspects 
of society in Makassar City. This phenomenon has been exploited by 
several factors in various places, especially shopping centers and tourist 
attractions. The goal is to attract visitors and promote products to look 
cooler and modern. In this study, researcher has discovered and divided 
several types of linguistic landscapes found in shopping centers and Fort 
Rotterdam. Detailed discussions are presented in table 1 below to facilitate 
the use of linguistic landscape. 
Table 1 
Types of linguistic landscape in public places 
Category Type of Item 
Top-down 1. Public Signs 








According to Ben Rafael et.al (2006) there are four top-down types 
and three bottom-up types, but from the table above researcher found only 
two types of top-downs and two types of bottom-up in two public places. 
Based on the researcher's point of view, top-down and bottom-up may be 
mentioned as non-commercial and commercial signs. A non-commercial 
sign (top-down) is all of the signs with a function as a sign of direction, 
notice and regulatory mark made by the government. Commercial sign 
(bottom-up) is all of the signs with a function as an advertisement that 
aims to offering something. 
a. Panakkukang Mall 
 Panakkukang Mall is the largest shopping area in the city of 
Makassar. Panakkukang mall officially established and operated since 
2009. The mall consists of four floors and 4 corridors. Panakkukang Mall 
is a place of visit that you can hunt branded products sold by famous 
brands and tenants. It offers a complete all-in-one package that can be 
comfortably enjoyed under one roof for a fun time. It is no exaggeration if 
every day Panakkukang Mall is always crowded by visitors. It's even more 
crowded when it comes to weekends. Citizens of Makassar and 
surrounding areas make Panakkukang Mall a place for work meeting; 
relax with family to the main one as a place to shop.  Therefore the signs 
Bottom-up 1. Shop signs  





in the mall are more two-language, because not only local visitors come, 
but foreign visitors also often spend weekends in the shopping center. 
 The researcher conducted research on the ground floor and 2nd 
floor. The researcher analyzed linguistic landscape signs written in English 
and found 17 bottom-up types and 10 top-down types from both floors. 
Below are the signs obtained at the center of Panakkukang Mall: 
 
 
               
                  




       Figure 1. top-down/non commercial  
 In figure 1, representing linguistic landscape top-down obtained at 
Panakkukang Mall. The sign belongs to the top-down category because it 
is a sign reserved for public announcements informing visitors to enter 
through the intended door. The sign using two languages: Indonesian and 






      Figure 2. top-down/non commercial  
  
 In figure 2, representing linguistic landscape type top-down. This 
sign is top-down because it informs the general public that the wasteful is 
under repair, should not be used. The sign above uses two languages in 
conveying, Indonesian and English. 
 
                   Figure 3. bottom-up/commercial 
 
 
 In figure 3, representing bottom-up linguistic landscape, because 
the sign aims to attract visitors to stop by their tenants. Therefore, they use 






                        
       Figure 4. bottom-up/commercial 
 In figure 2, representing linguistic landscape bottom-up obtained at 
Panakkukang Mall. In the bottom-up category because the language sign is 
used as the name of the bakery, where the goal is to advertise that their 
products are more attractive, and to attract consumers to shop. Breadshop 
is located on the ground floor. 
                  
        Figure 5. bottom-up/commercial 
 
In figure 5 above, represents the bottom-up category and type of 
item is the shop sign of food tenant with name shop “Hi Fries” and other 
shop signs “Order here” and “Pick up here”. This linguistic landscape 
used full English. The linguistic landscape means giving information to 








                
 
               
                         Figure 6. top-down and bottom-up 
In figure 6, shows the combination of linguistic landscape bottom-
up and top- down in Panakkukang Mall. It is said to be a combination 
because the language sign is used as the name of the home furnishings 
store, and underneath, there is a public announcement directing the store 
located on the ground floor. 
b. Fort Rotterdam 
 Fort Rotterdam is a 17th-century fort in Makassar on the island of 
Sulawesi in Indonesia. The first fort on the site was constructed by the 
local sultan in around 1634, to counter Dutch encroachments. The site was 
ceded to the Dutch under the Treaty of Bongaya , and they completely 
rebuilt it between 1673 and 1679. It had six bastions and was surrounded 
by a seven meter high rampart and a two meter deep moat.  
 The fort was the Dutch regional military and governmental 





is now a cultural and educational center, a venue for music and dance 
events, and a tourist destination. 
 Fort Rotterdam is never deserted by visitors, because many 
interesting things make curious to come the historical place. Visitors come 
from different regions and foreigners. Therefore, there are written signs in 
English to make it easier for foreign tourists to enjoy the tourist attraction.  
 The author has completed the study in Fort Rotterdam by finding 9 
top-down signs and 3 bottom-up signs.  







     
                  
                          
                Figure 7. top-down/non commercial 
 In figure 7, representing linguistic landscape top-down obtained at 
Fort Rotterdam. The sign is a public announcement, where the purpose is 
to inform that every guest who comes must report to security first. The 






 Figure 8. top-down/non commercial 
 
 In figure 8, represents top down linguistic landscape. It inform the 















  In figure 9, represent bottom-up type of linguistic landscape in Fort 
Rotterdam. This sign is a private announcement, where the announcement 
aims to inform that South Sulawesi has a distinctive spice. 
2. Visitors’ language attitude  
a. Visitors 
 Visitors included in this study is the category of visitors number 2 
(excursionist), because of all visitors encountered in Panakkukang Mall 
and Fort Rotterdam only for refreshing. As Muljadi and Siti Nurhayati 
(2002) said, excursionist is temporary visitor who stay only one day in a 
place or country they visit and those visitor do not stay at all. 
b. Language Attitude of Visitors 
 In this sub chapter, explained the results of research question 
number 2 regarding visitors' language attitude towards linguistic 
landscape. Researcher had interviewed selected respondents for their 
opinions. Researcher has five lists of questions but only three are included 
to answer problem formulations based on theory. It found there were some 
similar statements expressed from respondents, and there were also 
different statements.  
Below, the results are described using Wenden theory (1991). 
a). Cognitive 
 The question given to respondents is: “What do you think of the 






Fitriani as the first responder, 31 years old, teacher, said: 
“I think it's good. It's also good for example there are foreigners. 
It's very helpful.” (Fitriani, 31 years old) 
Fitriani reveals the linguistic landscape helps visitors from outside to more 
easily know or explore a place. This was also said by respondents Nidia 
Faradila and Nurhayati. 
 “Good to me. To help for example there are foreigners coming to 
make it easier to know the sign and for what.” (Nidia Faradila, 23 
years old, student) 
 “Good because it helps. Good too, because there are usually 
visitors from outside, so make it easy.” (Nurhayati, 24 years old, 
student) 
From the respondents' statements above, linguistic landscape can make it 
easier for visitors to enjoy the place they go without the worry of getting 
lost. Other respondents said different things about the presence of LL 
around it. As said by Nova, a student at one of the private universities.  
"It must be very helpful, if at any time there is a disaster, such as in 
danger (emergency) that makes the mind is not in trouble, the signs 
are very helpful, because it is immediately seen.” (Nova, 24 years 
old) 
Nova looked at linguistic landscape in general. She put linguistic 
landscape to use by everyone, not just for visitors from abroad. Different 
from the previous respondent's statement, which said linguistic landscape 
is very helpful for the travel of visitors from abroad. Nova itself sees the 
LL function to facilitate in case of a danger in the place. Respondent 





"I think there's a sign, maybe so people know where it's going.” 
(Rahmila, 19 years old, student) 
Eka also revealed, linguistic landscape: 
"Good to be paired in a public place. Help for visitors who first 
come to the place." (Eka, 28 years old, employees) 
Of the three statements above, they put the linguistic landscape to 
everyone. If there is a linguistic landscape in English form, there is google 
translate that can help translate (Eka). 
b). Affective 
 The affective component masks the person’s emotions and feelings 
toward an object. The question given to respondents is: “Are you happy 
with the English language sign around you?” And the respondents' 
answers were different. The answer is as follows: 
Fitiriani, said: 
“Yes happy, as long as it does not cause a problem or a negative 
thing, well it could be.” (Fitriani, 31 years old) 
 Nidia Faradila also said the same. 
“It's just nice, it doesn't matter to me.” (Nidia Faradila, 23 years 
old) 
 Responder Nova, replied, "I'm having fun" 
Rahmila said, 
"Yes happy, so that people know English better and for new 
visitors not to be afraid.”  (Rahmila, 19 years old) 






 "Really happy, because I also like English." (Eka, 28 years old) 
And the last respondent, Nurhayati replied:  
 “I am just glad. It’s so far so good.” (Nurhayati, 24 years old) 
c). Behavioral 
 Aspects of behavior relate to the action or disposition of a person 
toward an object. Researcher conducted interviewed to find out the role of 
visitors in written signs that are found in public places. The role referred in 
this study, namely to find out whether visitors agree or not, if the written 
signs not only in Indonesian, but also written in English which is found in 
many cities. Are they not worried if English is more spoken than the local 
language? Are they not worried if the local language or Indonesian 
language is shifted? The researcher explained all respondents' answers on 
the following: 
Fitriani answered the question,  
"I am positive thinking well, because it is also a good thing. For 
example, to people never been to the place, if there is written the 
word 'open' then followed the word 'buka', people can know this is 
the English word of 'open'. So it can add vocabulary to them.” 
(Fitriani, 31 years old) 
Then followed by the statement of Nidia Faradila, 
"It is good actually, to help the tourists who come. Also, it can 
introduce our area.” (Nidia Faradila, 23 years old) 





“If there are still people who use the local language, I am sure it 
won't be shifted. Maybe the use of English signs in their place to 
look cooler, modern too.” (Nova, 24 years old) 
Answer from Rahmila, saying: 
"Agree, disagree. This means, just agree if there is a language sign 
around us, it signifies our place including a developed, modern 
city. But do not agree as you said earlier, the local language will 
be shifted if it is not used again. So, it is better to use the mark in 3 
languages.” (Rahmila, 19 years old) 
Respondent Eka also said,  
"In my opinion, back to the individual how their assessment of it.. I 
see, it may be disturbed for Indonesians who are blind to English. 
That's it! For me, it's fine anyway.” (Eka, 28 years old) 
 Nurhayati said,  




 In this section, researcher discusses two main problem related to 
linguistic landscape in public places in Makassar especially shopping 
center and tourist attraction. This discussion is based on two research 
question objectives including the use of linguistic landscape and the 
attitude of visitors to the use of English in the linguistic landscape.  
 The first research question of this study concerns the display of 
English in linguistic landscape at Panakkukang Mall and Fort Rotterdam 
in Makassar. Based on Landry and Bourhis theory (1997) that linguistic 





that divides linguistic landscape into two types, top-down and bottom-up. 
Thus, researcher found that both public places have a diversity of 
languages displayed. They are English and Indonesian. Those languages 
are performed in bottom-up and top-down categories of linguistic 
landscape. 
 The first place is Panakkukang Mall which uses 10 top-down signs 
of linguistic landscape and 17 bottom-up signs of linguistic landscape. 
Signs were found on the ground floor and 2nd floor. Researcher came to 
the target area then observed by searching for objects, taking pictures as 
documentation evidence. The sign taken as research data is only a sign of 
linguistic landscape that uses Indonesian and English.  
 Also in second place, Fort Rotterdam was found using 9 top-down 
signs and 3 bottom-up linguistic landscapes. The sign was found with 
researcher walking around the fort area, then taking pictures as evidence as 
well. 
 Based on the result of linguistic landscape type in two places, 
researcher found differences in the use of type LL between the both places. 
No dominant sign was found. Bottom up is more widely used in 
Panakkukang Mall because it is a shopping center. As Artawa and 
Mulyawan (2015) said, bottom-up (commercial sign) are all signs that 
serve as advertisements aimed at offering something. While top-down is 





crowded by visitors, so the public sign is more dominant directing foreign 
visitors to explore the place. 
 The second research question of this study concerns the attitude of 
visitors to signs of English in top-down linguistic landscape. Attitudes are 
built by several aspects that can be distinguished. Wenden (1991) divided 
attitudes into three components: cognitive, affective and behavioral. Of the 
three components of attitudes, researcher saw respondents give a positive 
attitude towards the linguistic landscape.  
 For cognitive, consist of thought about an object, in this case, 
perception. Respondents gave different perceptions but had the same 
meaning. All respondents gave a positive perception. They said, the 
linguistic landscape signs can make it easier for visitors to the place. 
Especially for foreign visitors, it is very helpful to explore the places they 
visit. One of the respondents also said, linguistic landscape signs can help 
in case of danger in the place.  
 It means that, respondents put the function of the linguistic 
landscape as a sign of information. As Landry and Bourhis (1997) say, 
signs are visible in public areas that have information functions and 
symbolic functions.  
 For affective, expresses feelings and emotions towards the 
linguistic landscape. Researcher did Q&A to visitors with the question, 





express happiness with the linguistic landscape. One of the respondents 
said, as long as it does not cause problems or negative things, does not 
matter if there are signs of English around us. Other respondents also 
expressed good feelings for the linguistic landscape. There is respondent 
love English language, and some respondents say the written sign is 
helpful for new people coming to visit.  
 As for behavior, it relates to a person's actions. The researcher did 
not ask, how visitors acted on the sign, but saw their response. Did they 
use the written sign properly? Hearing the respondents' statements, the 
researchers saw that visitors put the linguistic landscape on the positive 
side.  Linguistic landscapes can be for additional vocabulary, as well as to 
introduce our area. They don't see the linguistic landscape as a sign of a 
language that will shift the local language. They received English signs in 
Makassar. Their actions by showing expression and still reading English 
signs when visiting the place.  
 Looking at respondents' statements from three core questions, the 
researcher revealed that selected visitors gave a positive response. That 
means, they receive a language sign in English in their city. 
 In conducting this research, researcher went to the field indirectly 
conduct observations. But explain to respondents about the linguistic 
landscape first. Because all of the respondents I met, no one understood 





they do not know that the sign is a linguistic landscape. So researcher must 
explain before doing an interview. Researcher and respondents had a 





CONCLUSION ABD SUGGESTION 
 
 Based on the explanation that has been presented in the previous 
chapter, the study about The Kinds Of Linguistic Landscape In Public 
Places In Makassar and visitors’ language attitude, the researcher conclude 
the results of this research accompanied by suggestions are expected to be 
useful the continuation of research in the future. 
A. Conclusion 
 Based on the results and discussion in Chapter IV, the conclusions 
in the study are drawn as the following points. The first is the use of 
linguistic landscapes in public places in Makassar. Researcher found 
differences in the use of types linguistic landscapes in the both places. In 
Panakkukang Mall, bottom-up is more widely used, because shopping 
center have many tenants that are run and managed by an individual 
person or commercial private items such as name of shops, signs on 
business, and personal announcement.  
 While in the second public place, the use of bottom-up linguistic 
landscapes is minimally used. Top-down type is more dominant in the 
tourist attraction. The fact that the management of cultural heritage usually 






 The second point is visitors’ language attitude. Researcher has 
interviewed several visitors in public places to be asked for their opinions 
on signs written in linguistic landscapes. Researcher found visitors from 
various circles. There was a student, a teacher and an employee of the 
Bank. Respondents give their own opinions. Then, the researcher 
concluded that the selected respondents in this study gave positive answers 
to the written sign in English around them. Because they see linguistic 
landscape with a good purpose, respondents put the function of the 
linguistic landscape as a sign of information, to make it easier for visitors, 
be for additional vocabulary, as well as to introduce our area.   
 The researcher can deduce from two points of concern that 
linguistic landscape is accepted by people around, judging by the use of 
linguistic landscape in various places, as a sign, as a signboard of a store, a 
menu list and others, the other community also still read the written sign.   
B. Suggestions 
 Based on the findings above, there are some suggestions for this 
study in the future. The researcher argues that everything around us can be 
an object of research because the linguistic landscape is an interesting 
subject and a new approach to sociolinguistics. This study is also still 
limited in research, especially in Makassar. For suggestion, future studies 
will not only look at the use of linguistic landscape itself, but it will be 
more interesting if the next researcher looks for the reasons or motives of 





interesting if analyzing the use of food menu names in English in a 
restaurant or cafe. 
 In addition, the next researcher can also investigate the 
characteristics of signs such as font size, font type, font color and 
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A. Interview Sheets 
The questions of interview sheets are: 
1. Do you notice signs written when visiting somewhere? 
2. Which language did you notice first? 
3. What do you think about the language sign around you? 
4. How do you feel with the language sign in around? 
5. How do you act on language sign? Agree or not if the signs are now 
more widely used in English? 
 
B. Transcription of Interview Result 
1. Fitriani, 31 Years Old, Teacher 
Ayuni   : Permisi bu, bisa minta waktunya sebentar ? 
Fitriani : Iya bisa 
Ayuni   : Saya dari mahasiswa UIN mau meneliti tentang tanda tanda yang 
ada disini. Mungkin ibu pernah melihat tanda-tanda dalam 
Bahasa Indonesia dan Bahasa Inggris dalam bentuk tulisan ? 
Fitri  : Iya sering 
Ayuni : Kalau berkunjung kesuatu tempat, apakah tanda-tanda itu 
diperhatikan? 
Fitri  : Terkadang, kalau lagi jalan pasti ada tanda yang biasa kita lihat  
Ayuni : Kan itu tanda ada dalam Bahasa Indonesia dan ada juga dalam 





Fitri  : Yang lebih saya perhatikan itu pasti yang menggunakan Bahasa 
Indonesia, karena itu yang lebih saya mengerti. 
Ayuni : Bagaimana jika tulisannya dalam bentuk Bahasa Inggris saja? 
Fitri : Kalau orang yang mengerti Bahasa Inggris, It’s okay, bagus. 
Tapi, karena kita orang Indonesia pasti agak sulit untuk 
dimengerti. Yah mungkin itu menyulitkan beberapa orang. 
Ayuni : Oh iyaa. Bagaimana menurut ibu dengan adanya tanda-tanda itu 
disekitar kita? 
Fitri : Menurut saya sih itu bagus, bagus juga kalau misalnya ada orang 
asing atau orang yang tidak ngerti Bahasa Indonesia, pasti sangat 
membantu. 
Ayuni : Ibu senang dengan adanya tanda-tanda itu di sekitar? 
Fitri : Iya senang, selama itu tidak menimbulkan sesuatu masalah atau 
hal negative, yah bisa sekali. 
Ayuni : Apakah ibu setuju atau tidak dengan adanya language sign 
disekitar kita? Padahal tanda itukan tertulis dalam Bahasa 
Inggris, sedangkan kita berada di Negara Indonesia. Ibu tidak 
berfikiran bahwa dengan adanya tanda dalam Bahasa Inggris 
akan menggeserkan Bahasa lokal kita? 
Fitri : Kalau saya sih positive thinking saja. Karena itu juga hal bagus. 
Misalnya gini, bagi yang sebelumnya belum mengerti apa 





lagi kata “buka”. Pasti langsung paham. Jadi bisa menambah 
kosa kata Bahasa Inggris seseorang. 
Ayuni : Ooh begitu. Terima kasih bu. 
Translate 
Ayuni : Excuse me, can I interrupt for a minute? 
Fitri : Yes, please 
Ayuni : I am a UIN students conduct the research about the signs here.   
Maybe, you've seen the signs in Indonesian and English in 
writing? 
Fitri : Yes often 
Ayuni : If you're visiting somewhere, are you notice the signs? 
Fitri : Sometimes, in the road there are signs that we usually see  
Ayuni : There are sign in Indonesian and there is also in English, which 
one noticed than both? 
Fitri : I noticed Indonesian, because the language I understand more. 
Ayuni : What if the writing is only in English? 
Fitri : If people understand English language, it's okay. But, because we 
are Indonesians bit difficult to understand. Well, maybe that 
makes it difficult for some people. 
Ayuni : Yeah. What do you think of the language signs around us? 
Fitri : I think it's good. It's also good if for example there are foreigners 
or people do not understand Indonesian, it must be very helpful. 





Fitri : Yes happy, as long as it does not cause problems or negative 
things, why not? 
Ayuni : Do you agree or not with the language signs around us? Whereas 
the sign is written in English, while we are in the country of 
Indonesia. You don't think that the English sign shifting our local 
language? 
Fitri :  I am positive thinking well, because it is also a good thing. For 
example, to people never been to the place, if there is written the 
word 'open' then followed the word 'buka', people can know this 
is the English word of 'open'. So it can add vocabulary to them.”  
Ayuni : Thank you. 
 
2. Nidia Faradila, 23 Years Old, Student 
Ayuni : Assalamualaikum kak, bisa minta wantuknya sebentar? 
Nidia : Iya bisa. Kalau boleh tau adek darimana yah? 
Ayuni : Dari UIN kak. Saya mahasiswa UIN kesini mau meneliti tentang 
tanda-tanda tertulis disekitar sini. Kalau berkunjung kesuatu 
tempat, apakah tanda-tanda itu diperhatikan? 
Nidia : Kadang saya perhatikan, kadang juga tidak. 
Ayuni : Kan itu tanda ada dalam Bahasa Indonesia dan ada juga dalam 






Nidia : Kalau tau artinya, saya lihat dua-duanya. Tapi kalau tidak tau, 
saya perhatikan Bahasa Indonesia nya saja. 
Ayuni : Bagaimana jika tanda itu tertulis dalam Bahasa Inggris saja? 
Nidia : Nah itu dia, pasti saya bingung. Tanya saja sama Pak Satpamnya 
ha..ha..ha.. 
Ayuni : Bagaimana menurut kakak dengan adanya tanda-tanda itu 
disekitar kita? 
Nidia : Bagus, untuk membantu orang asing jika datang. Supaya lebih 
mudah mengerti ini tanda apa, tujuannya apa. 
Ayuni : Apakah kakak senang dengan adanya tanda-tanda itu di sekitar? 
Nidia : Senang saja, tidak jadi masalah. 
Ayuni : Apakah kakak setuju atau tidak dengan adanya language sign 
disekitar kita? Padahal tanda itukan tertulis dalam Bahasa 
Inggris, sedangkan kita berada di Negara Indonesia. Kakak tidak 
berfikiran bahwa dengan adanya tanda dalam Bahasa Inggris 
akan menggeserkan Bahasa lokal kita? 
Nidia : Seperti yang sudah saya katakana tadi. Bagus sih sebenarnya 
untuk membantu para wisatawan yang datang. Sekalian bisa 
memperkenalkan daerah kita juga. 
 
3. Nova, 24 Years Old, Student 
Ayuni : Permisi, saya mahasiswa UIN mau wawancara tentang linguistic 





Kalau berkunjung kesuatu tempat, apakah tanda-tanda itu 
diperhatikan? 
Nova : Iya, harus. 
Ayuni : Kan itu tanda ada dalam Bahasa Indonesia dan ada juga dalam 
Bahasa Inggris, yang mana lebih di perhatikan dari keduanya? 
Nova : Kalau saya langsung saja Bahasa Indonesia nya. 
Ayuni : Bagaimana menurut kakak dengan adanya tanda-tanda itu 
disekitar kita? 
Nova : Pasti sangat membantu. Seperti misalnya sewaktu ada musibah, 
membantu sekali. Seperti dalam waktu bahaya (darurat), pasti 
pikiran tidak karuan. Jadi bisa saja langsung dilihat tanda-tanda 
itu. 
Ayuni : Apakah kakak senang dengan adanya tanda-tanda itu di sekitar? 
Nova : Senang. Seperti di lift banyak juga tulisan-tulisan Bahasa Inggris 
Ayuni : Apakah kakak setuju atau tidak dengan adanya language sign 
disekitar kita? Padahal tanda itukan tertulis dalam Bahasa 
Inggris, sedangkan kita berada di Negara Indonesia. Kakak tidak 
berfikiran bahwa dengan adanya tanda dalam Bahasa Inggris 
akan menggeserkan Bahasa lokal kita? 
Nova : Jika masih ada orang yang menggunakan bahasa lokal, saya yakin 
itu tidak akan tergeser. Mungkin penggunaan tanda-tanda bahasa 






4. Rahmila, 19 Years Old, Student 
Ayuni  : Saya Ris Ayuningsi dari jurusan Bahasa dan Sastra Inggris UIN 
Alauddin Makassar mau meng-interview mengenai linguistic 
landscape yang ada disini. 
Rahmila : Ooh iya silahkan. 
Ayuni : Kalau berkunjung kesuatu tempat, apakah tanda-tanda itu 
diperhatikan? 
Rahmila : Iya perhatikan. 
Ayuni : Kan itu tanda ada dalam Bahasa Indonesia dan ada juga dalam 
Bahasa Inggris, yang mana lebih di perhatikan dari keduanya? 
Rahmila : Langsung keduanya, karena letaknya juga tidak jauh. Seperti 
tertulis dalam Bahasa Indonesia kemudian disampingnya ada 
Bahasa Inggris nya juga. 
Ayuni : Bagaimana menurut kamu dengan adanya tanda-tanda itu 
disekitar kita? 
Rahmila : Mungkin supaya orang tahu, ini tandanya mau kemana. 
Tujuannya kemana. 
Ayuni : Apakah kamu senang dengan adanya tanda-tanda itu di sekitar? 
Rahmila : Senang. Karena mungkin supaya orang lebih tahu agar tidak 
tersesat. Terutama untuk pengunjung baru. 
Ayuni : Apakah kamu setuju atau tidak dengan adanya language sign 
disekitar kita? Padahal tanda itukan tertulis dalam Bahasa 





berfikiran bahwa dengan adanya tanda dalam Bahasa Inggris 
akan menggeserkan Bahasa lokal kita? 
Rahmila : Setuju, tidak setuju sih kak. Maksudnya gini, setuju saja kalau 
ada linguistic landscape di sekitar, supaya kota kita juga 
termasuk dalam era modern. Tapi tidak setujunya seperti yang 
kakak bilang tadi, Bahasa local kita nanti bakalan tergeser. Jadi 
baiknya sih tanda itu digunakan dalam 3 bahasa. 
 
5. Eka, 28 Years Old, Karyawan 
Ayuni : Permisi kak, bisa minta waktunya sebentar? 
Eka : Ooh iya dek, bisa. 
Ayuni : Saya mahasiswa UIN mau meneliti, mau wawancarai kakak  
tentang language sign disekitar kita. 
Kalau boleh tau namanya siapa, kak? Dan umur berapa? 
Eka : Eka, umur saya 28 tahun dan sebagai karyawan di salah satu 
Bank. 
Ayuni : Kalau berkunjung kesuatu tempat, apakah tanda-tanda itu 
diperhatikan? 
Eka : Iya perhatikan. Karena saya takut nyasar, jadi saya harus 
perhatikan tanda-tanda itu. Jadi kalua ada seperti itu sangat 
membantu. 
Ayuni : Kan itu tanda ada dalam Bahasa Indonesia dan ada juga dalam 





Eka : Bahasa Indonesia nya dulu kalua memang ada tanda Bahasa 
Indonesia. Tapi kan sekarang sudah banyak tanda Bahasa Inggris 
yang simbolnya terletak diatas kemudian tulisannya di bawah. 
Jadi tidak susah-susah amat. 
Ayuni : Mungkin itu membantu untuk para wisatawan yang datang kan 
kak? 
Eka : Iya dek, membantu sekali. 
Ayuni : Bagaimana menurut kakak dengan adanya tanda-tanda itu 
disekitar kita? 
Eka : Bagus sih, karena bagi orang yang baru berkunjung ke tempat itu, 
sekitar berapa persen tanda itu membantu. Meskipun tidak 
sepenuhnya. Apalagi jika pengunjung dari luar negeri yang 
datang, jadi harus memperhatikan tanda itu. Kalau kita kan bisa 
cuma bertanya ke orang lain. 
Ayuni : Bagaimana kalua tandanya dalam bentu Bahasa Inggris, kak? 
Eka : Tidak masalah sih, kana da google translate. Pake itu saja. 
Ha..ha..ha.. 
Ayuni : Apakah kakak senang dengan adanya tanda-tanda itu di sekitar? 
Eka : Iya senang, karena saya juga suka dengan Bahasa Inggris 
Ayuni : Apakah kamu setuju atau tidak dengan adanya language sign 
disekitar kita? Padahal tanda itukan tertulis dalam Bahasa 





berfikiran bahwa dengan adanya tanda dalam Bahasa Inggris 
akan menggeserkan Bahasa lokal kita? 
Eka : Kalau saya sih kembali ke pribadi masing-masing bagaimana 
penilaiannya. Kalau saya menilai, mungkin terganggu bagi kita 
orang Indonesia. Kalau misalnya seperti saya yang paham-paham 
saja Bahasa Inggris, tidak jadi masalah. Yang jadi masalah bagi 
mereka yang buta dengan Bahasa Inggris. Mungkin disitu 
kendalanya, kalau bagi saya yah fine-fine saja. 
 
6. Nurhayati, 24 years old, student 
Ayuni : Saya Ris Ayuningsi dari jurusan Bahasa dan Sastra Inggris UIN 
Alauddin Makassar, mau tanya-tanya tentang tanda yang ada di 
sekitar kita. 
  Kalau berkunjung kesuatu tempat, apakah tanda-tanda itu 
diperhatikan? 
Nur : Jarang 
Ayuni : Kan itu tanda ada dalam Bahasa Indonesia dan ada juga dalam 
Bahasa Inggris, yang mana lebih di perhatikan dari keduanya? 
Nur : Jarang sih saya perhatikan, karena saya kalua lewat, yah lewat 
saja. 






Nur : Bagus juga, membantu lah karena biasa ada pengunjung dari luar 
datang, jadi memudahkan perjalanan mereka. 
Ayuni : Apakah kakak senang dengan adanya tanda-tanda itu di sekitar? 
Eka : Senang, so far so good. 
Ayuni : Apakah kamu setuju atau tidak dengan adanya language sign 
disekitar kita? Padahal tanda itukan tertulis dalam Bahasa 
Inggris, sedangkan kita berada di Negara Indonesia. Kamu tidak 
berfikiran bahwa dengan adanya tanda dalam Bahasa Inggris 
akan menggeserkan Bahasa lokal kita? 
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